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Permanent School Fund

Communications Guidance
for Education Professionals

Purpose

School districts have an important responsibility to help their communities understand issues that affect public
education. Minnesota law allows school districts and district employees acting in their official capacity to
provide factual, balanced, and educational information about ballot questions that affect schools.

However, public resources may not be used to advocate for or against a ballot measure.

This guidance is intended to help school board members, superintendents, administrators, communications
professionals, and district employees understand the difference between providing information and engaging in
advocacy.

Guiding Principle

A simple rule of thumb is: Educate. Do not advocate.

Districts may explain:

What the Permanent School Fund is

How it currently works

What the proposed amendment would change
The official ballot language

Potential impacts on schools and taxpayers
Voting dates and election procedures

Districts should not:
e Encourage a "Yes" vote
Encourage a "No" vote
Use district resources to persuade voters
Produce campaign materials
Coordinate with campaign organizations using district resources

What District Leaders CAN Do

\¥hat Education Leaders CAN Do: Provide Factual Information

Education leaders may:

v Explain the history of the Permanent School Fund

v Explain how the fund currently generates revenue

v Explain how distributions are calculated today

v Explain the proposed constitutional amendment

v’ Share official ballot language

v Explain how funds are distributed to districts

v’ Share district-specific estimates and financial impacts if they are based on factual information
v Answer community questions using factual, objective information

Example

Appropriate:

"The Permanent School Fund was established in Minnesota's Constitution in 1858. The proposed amendment
would change how annual distributions are calculated by using 4.5% of the fund's three-year rolling average
market value."
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Host Informational Meetings

Districts may:

v Conduct informational presentations

v Include presentations during board meetings

v Hold community information sessions

v Provide question-and-answer opportunities

v Share educational materials

v Invite subject matter experts to explain the proposal

Presentations should remain balanced and factual.

Communicate Through Existing District Channels

Districts may:

v Publish information in newsletters

V' Include information on district websites

v Share information through district social media accounts

v Send informational emails to parents, staff, and community members
v Include information in board reports

The information should focus on explaining the proposal rather than persuading voters.

Correct Misinformation
District leaders may respond when inaccurate information is circulating.

Appropriate:
"A common misconception is this amendment raises taxes. The proposed amendment changes the distribution
formula for an existing trust fund and does not increase property taxes or income taxes.”

Encourage Civic Participation

Districts may:

v Encourage voter registration

v Promote voting dates and deadlines

v Share polling place information

v Encourage citizens to participate in elections

Appropriate:
"Early voting begins September 18. Election Day is November 3. We encourage all eligible voters to participate.”
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